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It takes a different breed of online
community to do business

MySpace, Face book, LinkedIn have million of ’.ﬂ‘“ BLOGS I")»

members, it is great but the chance that you will
do business in these communities is remote.

There are many ways to use social websites for
business networking. The critical issue is finding
a community that is a good fit for your business.
If you are a member of the beauty industry this is ,
without a doubt your online community. We will ‘ e
work together to fight the economic crisis. To- Q) e
gether we will break old patterns and boost our ‘q<'>~
¥

own industry business. \O
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Finally A sophisticated weapon in the war against reces-
sion. If doing more with less money is your motto
BeautyCollaboration is definitely your place to be.

Grow your market, get business leads, build an interna-
tional network of business contacts, enable your team
to do more with less, maximize awareness, improve
customer loyalty, Increase sales, enable channel part-
ners, build better products. The platform includes a
digital marketing system, discussion forums, bulletin
boards, classified ads, industry directory, archives,
innovation mall, a project management engine and a
B2B commerce platform.

http://www.beautycollaboration.org

BC is not associated with the companies above mentioned they are cited as an example of the online community landscape .
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